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Meet some of 
BIHMST sports  
correspondents

 William M. Larsha, Jr.

Ashley Braun Gendek

BIH MST Travelers, join  
correspondents 

William M. Larsha, Jr. 
 and 

Ashley Braun Gendek  
in their sports 

coverage of University of 
Memphis Tigers, Memphis 
Grizzlies, Memphis Red-
birds,Tennessee Titans, 

Southern Heritage Classic,  
World Golf Championships-
FedEx St. Jude Invitational ,  

Soccer, and 
much, much more on  

The Mid-South Tribune  
and the Black 

Information Highway at 
www.blackinformation 

highway . com 
Welcome, Travelers! 

Wreaths Across America 
Celebrates Juneteenth by Re-
membering Coast Guard 
Charles W. David, Jr. 

see sports-military page 2 
*** 

GPAC Announces Summer 
Movie Series Sponsored by 
Bellano Dental 

see sports-ent. page 5 
*** 

All-You-Can-Eat Fridays at 
AutoZone Park 

see sports-ent. page 5 
*** 

Pendergraf Wins Bassmaster 
Kayak Series Championship 

see sports page 3 
*** 

Thurston and Ross Win Car-
hartt Bassmaster College 
Series .. see sports page 4

 Email sports news and  
photos to  

MSTsports@prodigy.net 
and entertainment news 

to  
MSTentertainment 

@prodigy.net

 Email entertainment news and photos to MSTentertainment@prodigy.net

World Golf Championships-
FedEx St. Jude Invitational  
unveils TruGreen Backyard

Michael Jordan donates 
one million to HBCU 
Morehouse College

 Memphis-based TruGreen 
continues commitment to First 
Tee Scholars as it supports 
unique opportunity at tourna-
ment 
  
MEMPHIS, TN– The 2021 
World Golf Championships-
FedEx St. Jude Invitational re-
cently announced an all-new fan 
activation area titled “TruGreen 
Backyard,” a public space giving 
spectators a welcome respite be-
tween the 13th and 14th holes. 
The TruGreen Backyard will pro-
vide fans the perfect spot to relax, 
refresh and enjoy an idyllic back-
yard setting while the world’s 
best golfers return to compete at 
TPC Southwind, Aug. 2-8. 
 “We’re excited to partner with 
TruGreen to bring this unique 
public venue to the fans at the 
WGC-FedEx St. Jude Invita-
tional,” said executive director 
Darrell Smith. “In building on 
our fans-first approach, this new 
activation will provide a great at-
mosphere for friends and families 
alike to eat, hang out and enjoy 
world-class golf.” 
 Fans will be able to enjoy an 
ideal backyard setting showcas-
ing the best way to “Live Life 
Outside.” The dream backyard 

 Second- and third-place 
teams from THE JOHN 
SHIPPEN National Golf Invi-
tational will face off to win a 
sponsor exemption to the 
LPGA Tour's Cognizant 
Founders Cup on October 4–
10 in New Jersey 
 
 TEANECK, N.J., June 15, 2021 
/PRNewswire/ -- Cognizant 
(Nasdaq: CTSH)  recently was 
named the presenting partner of 
THE JOHN SHIPPEN Shoot-
Out, a three-hole individual com-
petition taking place at the 
Detroit Golf Club on June 28, 
marking a continuation of Cog-
nizant's commitment to support-
ing equal opportunity and 
diversity in the game of golf and 
beyond. Through THE JOHN 
SHIPPEN Shoot-Out, one cham-
pion from the women's field of 
THE JOHN SHIPPEN Invita-
tional will receive a sponsor's ex-
emption to play in the Cognizant 
Founders Cup, one of the pre-
mier events on the LPGA Tour 
fall calendar. 
 THE JOHN SHIPPEN Shoot-
Out will be held on June 28th at 
the Detroit Golf Club. 
 "We're incredibly honored to be 
part of THE JOHN SHIPPEN 
Shoot-Out at its inauguration," 
said Shameka Young, Global 
Head, Diversity and Inclusion at 
Cognizant. "This influential 
event promises to raise rec-
ognition for Black female golfers 
and provide an additional on-
ramp to qualifying for a LPGA 

set-up is located on a beautiful 
stretch of lawn between the back 
nine action and will include 
family playscape areas, inspira-
tions for the outdoor chefs, adult 
lawn games, garden enhance-
ments and more.  Fans can enjoy 
a moment’s respite while they are 
immersed in a picturesque back-
yard getaway complete with 
comfortable outdoor seating 
areas, food and drink for pur-
chase, lawn games, children play-
scapes and much more. 
  “At TruGreen, we take immense 
pride in creating beautiful, green 
outdoor spaces where families 
and friends can live life outside, 
and we’re thrilled to partner with 

the PGA TOUR to develop the 
TruGreen Backyard and engage 
with fans during this tourna-
ment,” said John Cowles, Pres-
ident & CEO of TruGreen. 
  Last year, the nation’s leading 
lawn care provider partnered 
with First Tee in supporting the 
expansion of the First Tee Col-
lege Scholarship Program to in-
clude alumni pursuing careers in 
agronomy, plant science and 
other science-based professions. 
With TruGreen as a trustee, the 
program expansion provides 
First Tee alumni with valuable 
opportunities to incorporate their 
learnings and leadership devel-
opment into a career in the 
sciences. 
  First Tee recently announced 
the 2021 First Tee College 
Scholarship recipients, which in-
cludes 12 exemplary graduating 
high school seniors all of whom 
will be attending stand out col-
leges and universities across the 
country. TruGreen associates 
will serve as mentors to select 
Scholars and contribute to pro-
fessional development, help to 
share industry knowledge and 

Please see sports page 4

Cognizant named presenting 
partner of The John Shippen 
Shoot-Out inaugural golf event  

Tour tournament. Cognizant is 
committed to furthering inclusiv-
ity and building on our sponsor-
ship of the Cognizant Founders 
Cup. This partnership marks 
another milestone in our journey. 
We can't wait for June 28th!" 
 Announced in March 2021, THE 
JOHN SHIPPEN Invitational is 
a new national golf event 
launched to identify historical 
barriers and expand Black rep-
resentation in golf, plus address 
the lack of Black representation 
in business and leadership roles 
in golf and across professional 
sports. Named after John 
Shippen, Jr., the first American-
born golf professional and the 
country's first Black golf profes-
sional, THE JOHN SHIPPEN In-
vitational and Shoot-Out events 
will bring together top Black 
men and women collegiate and 
professional golfers in the US to 
compete at the Detroit Golf Club 
on June 26–28.  The winner of 
the invitational will receive an 
exemption into the PGA TOUR's 
Rocket Mortgage Classic and the 
LPGA Tour's Dow Great Lakes 
Bay Invitational.  
 THE JOHN SHIPPEN Shoot-
Out is a three-hole winner-take-
all event immediately following 
the invitational. 
 

How the Shoot-Out Works:  
 
The second- and third-place 
teams from THE JOHN 

Please see sports page 2

By Brian Good   
Diversity.com 

 
 Basketball great Michael Jordan 
is adding to his legacy outside 
the court. In February, the former 
Chicago Bulls star donated $10 
million to help launch two med-
ical clinics in underserved com-
munities near his hometown in 
North Carolina. And now he’s 
announced another million-dol-
lar donation — only this time it 
centers around education. 
 The Associated Press has re- Please see sports page 5

ported that Jordan, along with his 
Nike Jordan Brand, is donating 
$1 million to Morehouse College 
in Atlanta in an effort to help 
boost the school’s journalism 
program, as well as helping to 
fund further sports-related 
studies at the highly ranked 
HBCU. The donation will build 
off a previous endowment from 
acclaimed director and actor 
Spike Lee, who has also donated 
to the same fields. Morehouse 

Diageo becomes first ever 
official spirits sponsor of  
National Football League
Multiyear sponsorship will in-
clude brand-specific program-
ming throughout NFL calendar 
 
NEW YORK, June 16, 2021 -- 
The National Football League 
(NFL)  welcomed Diageo, a 
global leader in beverage alco-
hol, as its first ever Official 
Spirits Sponsor. The multiyear 
sponsorship is uniquely struc-
tured with the NFL fan in mind 
and will include opportunities for 
on-site activation and engage-

ment with adult fans, as well as 
broadcast, digital, and social 
content from NFL Kickoff 
through the Super Bowl. 
 For years, Crown Royal Cana-
dian Whisky has had a significant 
footprint with the NFL, and this 
sponsorship takes it to the next 
level for Diageo. Featuring some 
of the biggest spirits brands in the 
world in Smirnoff Vodka, Cap-
tain Morgan Original Spiced 
Rum, and Crown Royal Whisky, 
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